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MADCAP BREWING COMPANY REBRAND

Client Myers School of Art: Corporate Identity | Year 2017



RESEARCH

MADCAP BREWING COMPANY

MadCap Brewing Company is a small brewery
located in Kent, Ohio. The brewery was established
in December 2011, but in 2016 the brewery made a
move to Kent, where they now have a taproom and
an arcade. The brewery puts out along, extravagent
story as to how they got their beginning. Essentially,
the story starts in outer space, and eventually
“"MadCap,”a computer, makes its was to planet Earth

to fulfill its destiny and begin brewing beer.

MadCap specializes in brewing a variety of different
craft beers, ranging from lighter golden ales to
powerful IPAs. In their taproom, they always have 8
different MadCap beers on tap, along with Bent Tree
cold brew coffee. At MadCap, guests are allowed to
bring in/order food. They also have aroom where
guests can enjoy a variety of games such as pinball,
ski ball, cornhole, giant Jenga, cards, and lots of other

different games.

MADCAP BREWERY FULL HISTORY

In the year 12,345,678 BC, MadCap was assembled in
a labratory from a mixture of space junk. It's mother
was an immortal space goddess and father, a stinky
mop bucket. After years of training and nurturing to
consume the infinite knowledge of the universe to
mature into a mega computer, MadCap was proven
to be a failure. MadCap was a failure mostly because

of its time spent wasting time and consuming
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nonsense. MadCap's parents became utterly ashamed
and banished MadCap to planet Earth to spread it’s

annoying adolescent habits to the human race.

Once landing on planet Earth, MadCap strangely
began to flourish. It spent time listening to punk and
metal music, watching television, eating junk food,

playing video games, and drinking beer.

After 20 years of aimlessly wandering the planet,
MadCap attempted to normalize itself. It went to
university, started working, and raised a family. During
this time, MadCap was feeling like a failure because

it kept realizing it unfulfilled it's destiny of becoming
amega computer. To make itself feel better, MadCap
picked up the hobby of home brewing beer. Soon
after, MadCap had the idea to fulfill it's true destiny

by not becoming a mega computer, but becoming

a brewing company.

On some random day in December of 2011, MadCap
Brewing Company was born! From that day forward,
MadCap Brewing Company made it's mission to make

bad jokes, make fun of its self, and make tasty beer.



CREATIVE BRIEF

MadCap Brewing Company is a small brewery located
in Kent, Ohio. They specialize is brewing a variety of

different craft beers.

CURRENT SITUATION

MadCap Brewing Company attracts a large number of
customers into their taproom and brewery. Currently,
they do not have a consist brand. They feature many
different logos, all in a different style. The brand
needs to be made consistent across all media to
begin building brand identity and integrity amongst

all customers.

OBJECTIVES
Effectively create and design a new identity for
MadCap brewing company in the form of a brand

guide. The brand guide will include a logo design,

the do’s and don'ts of how to use the logo, a stationery

set, website design, magazine advertisements, beer

bottle packaging, and additional items.

TARGET AUDIENCE
The company rebrand will be designed towards
adults ages 21and over, specifically the younger

adult population.

DELIVERABLES

-One brand guide consisting of how to and how not

to use the logo, the correct color palette, and the

apporiate typefaces

-Logo design

- Stationery set consisting of letterheads, envelopes,

business cards, and invoices.

- Website design compatible with all screen sizes,

including mobile

- Packaging design in the form of beer labels

- A print marketing campaign consisting of magazine

advertisements and posters

- An e-mail marketing campaign
- Building signage

- Merchandise

MANDATORIES

- MadCap website address

- Brighter, fun colors that reflect madness

and craziness

ESTIMATED HOURS

Research: 15 hours
Concept Development: 1
Sketching: 10 hours
Roughs: 15 hours
Meetings: 10 hours
Revisions: 10 hours
Finals: 20 hours
Production: 15 hours

Total: 110 hours

ACTUAL HOURS

Research: 20 hours

5 hours

Concept Development: 30 hours

Sketching: 15 hours
Roughs: 20 hours
Meetings: 5 hours
Revisions: 15 hours
Finals: 30 hours
Production: 20 hours

Total: 155 hours
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TYPEFACE SELECTION

Adonis

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

abcdefghijklmnopqrstu

iHIJKLMNOPQRS

bicsmaLLs
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkLmnopgrstuvwxyz
1234567890

Carnas
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Downtempo Medium
abcdefghijRImnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Effra

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Enzo OT
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Factoria
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPORSTUVWXYZ
1234567890

PROHIBITION
ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Londrina Solid
abedefghijkimnopgrstuvwiyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

BADABOOM PRO
RBCDEFGHIIKLMNOPQRSTUNWXYZ
RBCDEFGHIIKLMNOPQRSTUNWXYZ
1234567890

ORGOVAN
ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

*Londrina Solid was chosen for the actual logo, and
it was chosen to be paired with the Carnas family.
Londrina Solid provides the madness and craziness
because of it's not perfect shapes and straight lines,
while the more geometric shapes of Carnas allude to
the story of how MadCap began (being a computer). It
is also clean and easy to read, which pairs nicely with

the shapes of Londrina Solid.
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COLORPALETTE

Pantone Yellow U Pantone 2592 U

Pantone 3255 U Pantone Rhodamine Red U

Pantone 375 U Pantone 241U

Pantone 375U Pantone 376 U

Pantone 7442 U Pantone 375 U

*This color palette was chosen because the colors are bright enough to reflect madness, but they are not overpowering.

MADCAP BREWING COMPANY REBRAND | 15



ROUGHS

. .

MADCAP MADCAP MADCAP
y BREWERY

BREWERY

&
o3

MADCAP IQADCAI’

BREWERY

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAA



ROUGHS




ROUGHS

S.6%ABY 40 IBU

(2
—&
<
bl
=
o
=
=
ac
Ll
=
<<

u._< u._<n_ z<o_~_u=<

TV 3TVd NVIIS3NY

FL0Z  5.6%ABV |401BU

PALE ALE

% ABV |40 IBU

|

ERICA

FLioz

= —_

A

FL0Z  4.8%ABV |201IBU

:

18 | MADCAP BREWING COMPANY REBRAND




ROUGHS

12floz 5.6%ABV 40IBU 12floz 7.3% ABV 30IBU 12floz 4.8%ABV 20IBU

MADE IN MADE IN MADE IN
KENT, OH KENT, OH KENT, OH

12floz 5.6%ABV 40IBU 12floz 7.3%ABV 80 IBU 12floz 4.8%ABV 20 IBU

MADCAP BREWING COMPANY REBRAND | 19



ROUGHS

MADCAP
BREW CO

1422 Mogadore Road
Kent, Ohio 44240

330.906.6260

madcapbrewco.com

1422 Mogadore Road

MA
BR

November 12,2017

To whom it may concern,

Tas esentia ndandit andit quo volupient escium ius etur? Quisto. Bus

con pro o et, odis poruptio core veraerum etur aut ut quis quar sinctium.
hitad turibus,

tas rempos et et modigen delest, comnis moditatur?

Re prepudias sum incid quam, quae. Ut utas ant ut ut et unt ut dendio

Hitatem. Henit ht a dunt,

Sincerely,

Ryan Holmes

Ryan Holmes
Co-founder

M 330.548.9654
0 330.906.6260

1422 Mogadore Road
Kent, Ohio 44240

DCAP

EWCO

ryanholmes@madcap.com

madcapbrewco.com

Kent, Ohio 44240

(330) 548-9654 November 12,2017

Akion, Ohio 44313

Towhom it may concern,

conprotoet

soluptas rempos et et modigen delest, comnis moditatur?

Ryan Holmes
Co-founder

November 12,2017

Jane Doe.
1234 Main Street madcapbrewco.com Jane Doe Miss Jane Doe
Akron, Ohio 44313 1236 Main Street 1236 Main Street

Akron, Ohio 44313

Miss Doe,

We would like o sincerely thank you for selecting MadCap Brewery
y Year'

John . Knight

closely with you n the upcoming weeks.

q
o contact muself, or one of the other MadCap Team Members.

s Sincerely, Sincerely,
b
sed e occabo,ctur als et ur?Berum hiciene ctescis volore excepre Lol Logtions
cuatem et exeribus Ryan Holmes Ryan Holmes

M 330.548.9654
0 330.906.6260

1422 Mogadore Road
Kent, Ohio 44240

ryanholmes@madcap.com
madcapbrewco.com
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ROUGHS

AVAY
su HAD:

Our 20 Eyes “gnarley hop creature”
American Pale Ale is a very clean, i \

drinkable hoppy pale ale with a
strong citrus aroma. You'll probably
be feelin’ weird after just a few! "

] Come to MADCAP BREW CO and enjoy
our taproom with 8 different MadCap
beers on tap, including “The Bullet”,

a madly crafted IPA with the perfect
balance of citrus flavors and malt.

]/\/\/\,

MADCAP

BREW CO

Madcap’s GOLD FLASH Golden Ale

is a solid, crisp lighter beer that will

get you feeling lit! Not only can you flcz 44y 20180
enjoy a refreshing bottle of Gold Flash, ”

but also one of our 8 different beers

2flcz 73%ABV 80 1BU

we have on tap!

1422 Mogadore Road Kent, Ohio 44240 mapcapbrewco.com

MADCAP BREWING COMPANY REBRAND | 21



FINALS

Invoice #1837
Date: 12/14/17

sitng o —
ejomin s Toven
November 12, 2017 1234 Cedar Street 567 Water Street
P Ko Oro a0 N oo 2120
a4 e
e Ono 312
Me Smith, tem # Description quantity Unit rice Total
thank you for selecting MadCap B | |
o ‘ W s g : s1000 2000
9 15428 Half Barrel Keg — Gold Flash 2 $100.00 $200.00
P
Bk QurerBare kg el : o 00
u a 20529 Case (Bottles) — Bad Leroy 1 54000 56000
Lot sl o 6 et Mot e s
Subaa suso0
ety sty 0
| sum
) I Tout o020
yanves
o

| |
| fi12gfloogere roso fam oo daeo | Ganpestse - midcaplenchom

1422 Mogadore Road Kent, Ohio 44240+ (330)548-9654 + mAdcapbrewch.com

Ryan Holmes
Co-founder

M 330.548.9654

c P 0330.906.6260
“ A 1422 Mogadore Road
R “ c 0 Kent, Ohio 44240

w=
o
=0
Sl )

E ryanholmes@madcap.com
madcapbrewco.com

MISS JANE DOE
| 1234 EAST MAIN STREET
! AKRON, OHIO 44313

WADCAP
B

REWCO
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FINALS

MADE IN MADE IN
KENT, OH

MADE IN
KENT, OH

12 floz 4.8%ABV 20 IBU

12 floz 5.6°-ABV 40 IBU
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FINALS

OUR STORY TAPROOM

TOURS/EVENTS SHOP

ookt spai o plrniegcnd st your

ko budgots,reods,and expoctations can ol
bedifforont

Filou th form below tocheck avallabity ad receve @
uots o request additonal informaton.

ingtime. 0 to ' folure,
s parents being utterly oshamed, MADCAP

vished to the planet Earth
scent habits tothe human race

RAOKPstrangelycnaugh bogon to lourih Listening
0 Punk and Rt wotch TV, cating unk food, playing video games,and drinking beer

Q j ./) CLICK HERE

T0 VIEW OUR
= (/, L//\
o
N

TAPROOM

—

ENTIRE COLLECTION

Monday - CLOSED

(330) 548-9€54 . ©2017
Tuesday 4pm - 10pm %
Wednesday 4pm - 10pm

1422 MOGADORE ROAD KENT, OHIO 44240

Thursday 4pm - 10pm
Friday 4pm - 12am

Saturday 2pm - 12am

Sunday 12pm = 7pm
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FINALS

OUR STORY

TAPROOM

BREVING CONPANY. n some random day inDecember of 201, BADCAP BREN CO was bor

From tha day forward, BADCAP BREV CONPANY made s mission to make bad jokes, make

fun ofHsel,and mke tasty beer.

APROO

s ———

Monday ~ CLOSED.
Tuesday 4pm = 10pm
Wednesday 4pm - 10pm
Thursday 4pm = 10pm
Friday 4pm = 12am
Saturday 2pm - 12am

016,

<\*f‘fv~/\/L.
7 QURSTORY £
VAN

MacBook Air
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€nioy a refreshing bottle of GoldyFl: h,
butalso one of our 8 different be, iy
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SOUTHWEST AIRLINES SELF MAILER

Client Myers School of Art: Typography 4 | Year 2017



RESEARCH

COMPANY RESEARCH
- Southwest Airlines Company is a major American
airline. It is the world's largest low-cost carrier,

headquartered in Dallas, Texas.

- The mission of Southwest Airlines is dedication to the
highest quality of customer service delivered with a
sense of warmth, friendliness, individual pride, and

company spirit.

- The airline was established in 1967 by Herb Kelleher
and adopted its current name (Southwest Airlines)
in 1971. The airline has more than 53,000 employees
as of October 2016 and operates more than 3,900

departures a day during peak travel season.

- Southwest Airlines because its first commercial
flights in 1971 — only from Dallas Love Field. The
expansion of flights started in 1975 to cities
throughout the state of Texas. In 1978, Southwest

began operating to neighboring southwestern states.

+ As of 2014, Southwest carried the most domestic
passengers of any American airline. As of July 2016,
Southwest Airlines has scheduled services to 101
different destinations in the United States and

eight additional countries.

- Southwest Airlines has used only Boeing 737s, except
for the period from 1979 to 1987 when it leased some

Boeing 727's from Braniff International Airways. As

30 | SOUTHWEST AIRLINES SELF MAILER

of January 2016, Southwest is the largest operator of
Boeing 737's worldwide, with over 700 in service, each

averaging six flights per day.

- Southwest's top served cities are Chicago, Baltimore,

Washington, Las Vegar, Denver, Dallas, Phoenix,

Houston, Orlando, Atlanta, and Los Angeles.

- Southwest Airlines is the official arline for four Major

League Baseball teams (Texas Rangers, Baltimore
QOrioles, Milwaukee Brewers, and the San Diego
Padres). The Los Angeles Dodgers used to fly with
Southwest as their airline sponsor, but they signed a
new deal with United in 2015. Southwest also serves
as the sponsor for the NBA, especially the Houston
Rockets. Southwest was also the official airline for

the Super Bowl.

TAGLINES

-Bags Fly Free

-Low Fares. Nothing to Hide.

+ Love is Still Our Field

+Just Plane Smart

- The Somebody Else Up There Who Loves You

- You're Now Free to Move About the Country

CURRENT SPECIAL OFFERS

- California Travel on Sale

+ Flights from Phoenix on Sale

- Spring Domestic and International Flights on Sale

- Two Days Free at Universal Orlando Resort

Theme Parks

- Save $100 on Mexico and Caribbean Vacations

- Enter for a chance to win a spring break trip to

Nashville, Tennessee

- Browse the Web! online purchase deals

- Be entered for a chance to win 2 round trip tickets

+ Receive $10 off on Early Bird Check-In

- Flights to Australia starting at $544

- One way deals as low as $87 from New York, New York
- 25% off flights booked with vacation packages

- Take S$20 off each round trip plane ticket when you

fly with a group of ten or more people

+$29 flights from select locations

-Book a flight and hotel vacation package to any

destination in the United States and save up to

$150 per reservation

- Enjoy unlimited complimentary beverages when you

fly certain months

- Earn more Rapid Rewards (earn 2 points per S1spent

on Southwest Airlines purchases made directly with

the airline)



INSPIRATION
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CREATIVE BRIEF

Southwest Airlines Company is a major American
airline. It is the world's largest low-cost carrier
headquartered in Dallas, Texas, with numerous hubs
across the United States. There is always a variety of
deals and price discounts the airline offers, but sime
customers might not always be able to find them.
Some customers already looking to book flights and
vacations will most likely comes across these special
offers, but other audiences might not find the offers.
If they were easily able to access them, interest in
booking a flight or vacation with Southwest Airlines

might be sparked.

CURRENT SITUATION

Southwest Airlines has at least 16 different special
offers that need to be communicated to people living
within a 200 mile radius of an airport that serves as a

Southwest Airline hub.

OBJECTIVES

Effectively create and design a self mailing calendar
that features key events/special offers for Southwest
Airlines in order to inform potential customers (and
current customers) of deals, and to also attract more

customers to fly with Southwest Airlines.

32 | SOUTHWEST AIRLINES SELF MAILER

TARGET AUDIENCE

The self mailer will be designed towards the general
population, attracting a wide range of customers

(18 years and older). More specifically, the self mailer
is targeted to reach people living within a 200 mile

radius of an airport that Southwest Airlines flies.

DELIVERABLES

- One self mailer that meets the USPS standards

for mailing

MANDATORIES

- Southwest Airlines logo
- Southwest Airlines Pantone colors
- Contact information (such as company website)

- A full calendar year featuring at least 4 major events

and 12 minor events

- Meet the USPS standards for mailing

ESTIMATED HOURS

Research: 10 hours

Concept Development: 10 hours
Sketching: 5 hours

Roughs: 10 hours

Meetings: 5 hours

Revisions: 5 hours

Finals: 20 hours

Production: 15 hours

Total: 80 hours

ACTUAL HOURS

Research: 10 hours

Concept Development: 20 hours
Sketching: 5 hours

Roughs: 20 hours

Meetings: 5 hours

Revisions: 5 hours

Finals: 15 hours

Production: 15 hours

Total: 95 hours
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DIELINES
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TYPEFACE SELECTION

Helvetica Regular
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Helvetica Neue
abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Ubuntu Regular
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Ubuntu Medium
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Ubuntu Mono
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Adrianna
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Skolar Sans Latin Regular
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Skolar Sans Latin Extra Light
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Signo Regular
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Industry Book
abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPORSTUVWXYZ
1234567890

Ebony

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Freight Sans Pro
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

*The Ubuntu Family was chosen because it is most
similar to the typeface Southwest Airlines currently
uses (Southwest Sans). It is a clean, easy to read,

angluar typeface.
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COLORPALETTE

Pantone Bright Red U Pantone Reflex Blue U Pantone 7549 U

*This color palette was chosen because they are the Pantone colors that Southwest Airlines currently uses.
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ROUGHS

California Travel
B 4

Browse the Web!
lly March
el

Solidify your Dream
Vacation!

win 2 round trip t

destination!

Early Bird Check-In
Receive 3

Flights to Australia
Starting at $54
bund-

One Way Deals
as Low as $87

25% Off Flights Booked
with Vacation Packages
ravel from Mondays-Thur

through 4/6 o

hursda

Corporate Travel
e ditr
et when you fly with a
10

$29 Flights!

Booka

From Sea
to Shining Sea

Book a Flight + hotel vaca

It's on Us!

Enjoy unlimite plimentary

b 1 you Fly with
¢ during April a

Flights from
Phoenix on Sale
[

With us, your bags
always Fly free!

Save $100 on Mexican
and Caribbean Vac:

a flight + hy

Two Days Free at
Universal Orlando
Resort™ Theme Parks

Earn More

Rapid Rewards
R

Spring Domestic and
International Flights on
Sale. Book Now!

SOUTHWEST AIRLINES SELF MAILER
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SOUTHWEST.COM

Low Fares. Nothing to hide.

Return Address
Return Address
Return Address

PRORTY WAL

Mr. John Smith
123 East Main Street
San Jose, California 94088

Plenty of options.




ROUGHS

California Travel Flights to Australia $29 Flights!
by 3/12 Travel March 31-May 26, Starting at $544
f de nd-trip main
Browse the Web! - ’ From Sea

Travel internation: 4 to Shining Sea
anden o ree iFiFe One Way Deals

as Low as $87

Solidify your Dream

Vacation! 5
25% OfF Flights Booked  It's on Us!
with Vacation Packages o
Travel from Mondays-Thursdays

Flights from
Phoenix on Sale

SOUTHWEST.COM'

Low fares. Nothing to hide.

Southwest Airlines
P.0. Box 36647-1CR
Dallas, Texas 75235

PRORITY AL
US. POSTAGE PAID
oALLAS, TEXAS
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With us, your bags
always fly free!
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and Caribbean Vacations Rapid Rewards

on package of $1,500

Two Days Free at Spring Domestic and
Universal Orlando International Flights on
Resort™ Theme Parks Sale. Book Now!
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With us, your bags
always Fly Free!

Save $100 on Mexican
and Caribbean Vacations
S0k 3 flight + hotel vacation packag:

Two Days Free at

Universal Orlando

Resort™ Theme Parks
flight + hotel

cttheme parks. Ends 3/12.

California Travel

Book by el March 31-May 26,
bl

Browse the Web!

Travel internationaly March

n iFi For the duration of
the fligh.

Solidify the Vacation

of your Dreams!

Book a light anywher in the U
and be enteredn araf

6. destin

Earn More
Rapid Rewards

th a Rapid Rewards Plus Card,

made directly with the airline. Yo

Spring Domestic and
International Flights on
Sale. Book Now!

Flights to Australia $29 Flights!
Starting at $544 Booka flight for as

Plenty of deals for round-trip main Seleestocarons
U, cltes.

ints 3 5
From Sea
to Shining Sea
One Way Deals 8ook a flight + hot
as Low as $87 «
from New York,
i Beach, FL ()

25% OFF Flights Booked onust
with Vacation Packages o

Flights from

Phoenix on Sale

en you iy with a group of
10.0r more.
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RESEARCH

SAN DIEGO Z00 GLOBAL

San Diego Zoo Global is a not-for-profit organization
that operates the San Diego Zoo, the San Diego

Zoo Safari Park, and the Institute for Conservation
Research. It was founded on October 2, 1916 by Harry
M. Wegeforth, M.D., and has an 11 member Board of
Trustees headed by Robert Horsman. Douglas G.
Myers is the President/CEQ.

San Dieo Zoo Global is the largest zoological
membership associated in the world, with more than
a half-million people. Members enjoy free admission
to the zoo and safari park, a subscription to the
magazine ZOONOQOZ, and other benefits. Both the

zoo and the park are open every day of the year.

San Diego Zoo Global is committed to saving species
worldwide by uniting their expertise in animal care
and conservation science with their dedication to

inspiring passion for nature.

46 | SANDIEGO Z0OO ANNUAL REPORT

SAN DIEGO AND SARFARI PARK

The San Diego Zoo is a 100-acre zoo that is home

to more than 3,500 rare and endangered animals
representing more than 650 species and subspecies,
and a prominent botanical collection with more

than 70,000 exotic plants. It is located just north

of downtown San Diego, California in Balboa Park.

The Safari Park is an expansive wildlife sanctuary
that is home to more than 3,000 animals representing
more than 300 species. Its renowned botanical
collection represents 3,500 species and 1.75 million
specimens. Over half of the park’s 1,800 acres have
been set aside as protected native species habitat.
Itis located 30 miles north of downtown San Diego

in the San Pasqual Valley.

The San Diego Zoo and the San Diego Zoo Safari
Park are accredited by the Association of Zoo
and Aquariums, and the American Association

of Museums.
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CREATIVE BRIEF

The San Diego Zoo is a 100 acre zoo that is home

to more than 3,500 rare and endangered animals
representing more than 650 species and subspecies,
and a prominent botanical collection with more than
700,000 exotic plants. It is located just north

of downtown San Diego in Balboa Park.

CURRENT SITUATION

The San Diego Zoo comprised their financial report
for the 2015 calendar year. The information needs to
be designed and presented in a well organized manner
to ensure readers understand all information. The
designed annual report will also make for a fun and

easy reading experience.

OBJECTIVES

Effectively create and design an annual report for

the 2015 San Diego Zoo Financial Reports that feature
the company’s finances in order to inform and
educate readers about the finances of the San

Diego Zoo for further analysis.

TARGET AUDIENCE

The annual report will be designed towards the
general population, making it easy for all readers to
view and understand (since it can be found my the
general public). More specifically, the annual report
will be designed towards zoo staff members, and
those employees most concerned with the financials

of the zoo.

DELIVERABLES

- One annual report containing a cover page, table of

contents, a letter to the shareholder, and financial

information including charts and graphs.

MANDATORIES

- San Diego Zoo financial information
- Brighter, fun colors that reflect the zoo atmosphere
- Charts

- Graphs

ESTIMATED HOURS

Research: 10 hours

Concept Development: 10 hours
Sketching: 5 hours

Roughs: 10 hours

Meetings: 10 hours

Revisions: 5 hours

Finals: 20 hours

Production: 15 hours

Total: 85 hours

ACTUAL HOURS

Research: 15 hours

Concept Development: 20 hours
Sketching: 10 hours

Roughs: 20 hours

Meetings: 5 hours

Revisions: 10 hours

Finals: 15 hours

Production: 30 hours

Total: 125 hours
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TYPEFACE SELECTION

Avenir Next Condensed
abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Acumin Pro Condensed
abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Anago
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Bernino Sans
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

*The sans serif Filson Soft was chosen for its

readability. Its rounded shape resembles the

“fun” tone of the zoo.
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Devanagari Sangam MN
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Filson Soft
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJUKLMNOPQRSTUVWXYZ
1234567890

InterFace
abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Kohinoor Bangla
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Proxima Soft
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

RuckSack
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Sathu
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Thonburi
abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890



COLORPALETTE SELECTION

Pantone 7487 U Pantone 151U Pantone 1541U

Pantone 166 U Pantone 163 U Pantone 7541U Pantone 630 U Pantone 7469 U

Pantone 377U Pantone 4505 U Pantone 4535 U

Pantone 166 U Pantone 1375 U Pantone 297 U Pantone 2745 U Pantone 369 U

Pantone 1225 U Pantone 106 U Pantone 375 U Pantone 3395 U

*This color palette was chosen because the colors reflect the fun atmosphere of zoo. They also coordinate with the different sections of the zoo.
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LIABILITIES AND NET ASSETS
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2005 204 Liabilties 201 204
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in Net Assets _
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— Unrestricted 5226453 202315
Temporarly Restricted 78617 76759
Permanently Restricted 45100 44135
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Table of Contents S
Notes to Consolidated
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